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COVID-19 has brought some good news too! This phase brings a huge 
opportunity for brands to introspect and innovate – think about giving a 
sparkling new look to their identity.

This is not a time to stay silent. Your people want to hear from you. The way 
organizations communicate today will leave a far greater and long-lasting 
impact on stakeholders. Conscious communication will play a pivotal role 
in establishing the true character of a brand.

LET’S EXPLORE… LET’S SAIL WITH THE TIDE

It is not the strongest or 
the most intelligent who 
will survive but those who 
can best manage change.

Charles Darwin



In the midst of this pandemic that seems to be 
never-ending, there is no dearth of negative 
news on-screen and off-screen.

Employees are worried about their health 
and job certainty.

Investors and Funders are waiting for a 
robust strategy.

Partners need encouragement and support.

Community and Consumers are looking 
for better solutions.

you care.
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This is the time for igniting meaningful conversations, 
exhibiting resilience and spreading optimism.

This is the time for…

communication



THIS IS A MAKE-OR-BREAK MOMENT. 

Choose accurate information over embellished messages. 

Choose sustainability over profits. 

Choose wellbeing over productivity. 

THOUGHTFUL
Weigh each word, every message. People don’t have time to read between the lines. 
Strive to stay relevant, with positive and succinct content. 

POWERFUL
The pandemic has increased information consumption much more than before. 
Brands need to enhance the power of their content with effective tools and branding 
strategy to stand out from the crowd.

CONSISTENT
Attention span has gone further low. Unless there is consistency in communication, 
brands cannot make an impact.

We spoke to business leaders and 
professionals from diverse industries. 
Here’s what they think.

VOICES 
FROM THE 
INDUSTRY



VOICES FROM 
THE INDUSTRY

Internal communication will now be much more important, 
when people are working from home and don’t interact on a daily basis.

Ram Gopal Verma, 
Senior Manager, Uber

Organizations, especially in the development sector, are slowly realizing 
that communication is a critical and full-time activity. Founders need to 
understand how effective communication leads to a better brand image, 
which can translate into better funding options.

Santosh Sundaresan, 
Consultant with Siemens, Management Consulting

Lack of face-to-face, direct communication, places an additional 
importance on the tone and style of your messages.

Sridhar Krishnan, 
Technical Director, Paaras Marine Solutions

Print is not going to vanish. However, it needs to be sleek and better curated.

Abhishek Gupta, Director, 
InkPrint, Commercial Printing Solutions

Experience-driven storytelling will be a key differentiator.

Shaurya Khanduri, 
Innovation & Digital Transformation Consultant

The transition from conventional to digital communication will now be faster. Of course, it’s a 
welcome change.

Rahul Bhadoria, 
Commodities Trading Professional

There’s already so much content on the problems our world is facing today. Our commuication 
needs to talk about relevant solutions, not spam with grandiose claims & speeches.

Stuti Sareen, Researcher, 
Knowledge Development and Evaluation

Communication now needs to be prompt than ever. Organizations need to keep their stakeholders 
updated in a proactive and timely manner.

Sudip Sarkar, Technical Manager, 
Naval Architecture, Paaras Marine Solutions



TRENDS
Defining the New Normal

Increase in remote working
Considering the safety of employees, work from home will become the new normal. 

Virtual platforms are fast replacing physical meetings and events
Travel and commute will not be as frequent as before. 

Projects and proposals will be largely discussed over virtual meets.

Digital communication is overtaking conventional mediums
Digital will move faster than ever. 

Organizations need to be proactive and smart in transitioning to digital communication.

Strong health and safety concerns
The anxiety will not go away soon. People are worried about hygiene than ever before.

Social distancing will be a norm for a longer period
Isolated work desks are here to stay. 

Bonding over coffee and lunch will not be a frequent sight.



Focus to 
encourage 
a smooth 
transition

The change is inevitable, but it 
will not be easy. Organizations 
need to rethink how to shift their 
focus to purposeful messaging and 
establishing humane connections. 

TIMELY AND SYSTEMATIC 
INFORMATION

Lack of accurate and timely 
information could lead to 
chaos amid this sensitive time. 
It’s important to stay relevant 
and consistent.

INTERNAL 
COMMUNICATION WILL 
BECOME EVEN MORE 
CRITICAL

Your employees need you 
more than ever. Information 
distribution is even more 
critical considering the 
increase in work from home 
arrangement. 

ROBUST EXTERNAL 
COMMUNICATION WILL 
BE THE PRIORITY

Virtual world is the primary 
way to stay connected. 
Content and design will be of 
major importance. 

STRATEGIC FOCUS ON 
E-LEARNING

To avoid information 
overload, organizations need 
to be mindful of customizing 
the content and templates.  

KEEP CONSTANT HUMAN 
CONNECT

People are going through 
a lot. Mechanical and 
impersonal tone in your 
communication is a sure 
recipe to disaster.



STRIVE TO 
THRIVE WITH 
THE RIGHT 
STRATEGY
The world is largely functioning 
on digital platforms and online 
communication. 

Mid-level and senior-level 
leaders of most organizations 
have increased their internet 
consumption by 11%. For 
millennials, this increase is 
between 5% to 7%*.

While this trend presents a huge 
opportunity, organizations also 
need to be careful not to inundate 
their audience with information. 
Strive to keep your communication 
relevant, candid and timely. 

CONTENT

DESIGN

TECHNOLOGY

The right communication 
strategy will make a huge 

impact on how brands will be 
perceived for a long time. 

*Nielsen



CONTENT

What differentiates impactful 
communication from a 
boring piece of information? 
It’s your content!  Words 
are powerful but only with 
the right strategy. Adopt a 
custom-designed approach 
to create content that suits 
specific stakeholder needs. 

DESIGN

Your presentation was 
never so important as now. 
Webinars, PPTs, PDFs, video 
series, and more. Effective 
design will speak as much as 
your content. 

TECHNOLOGY

Content and design will 
come alive with appropriate 
tools and technology. With 
digital content on the rise, 
it’s important to invest in 
user-friendly interface.

RETHINK 
COMMUNICATION

During this pandemic, organizations have taken proactive steps to combat 
the crisis. 

Programs are modified, policies are revised, and new guidelines are created. 
Sharing your story using effective messaging and impeccable branding will 
ensure the right outcome.

Are you prepared? Explore more with these ideas…

INFORM

Newsletters 

Guideline Documents 

Interactive Reports

ENGAGE

Learning Modules 

Success Stories 

Emailers

PROMOTE

Marketing Collaterals 

Social Media Campaigns 

Event Kits, Audio-visuals



WONDERING 
HOW TO GO 
ABOUT IT?

Don’t worry, our team of 
professionals can help

MEET OUR TEAM We get you the best of content, design and 
technology – everything under one roof.

Nidhi Pathak
Content Strategy 
& Development

www.nidhipathak.com

Aparajita Tiwari
Digital Design & 

Content Architecture

www.onesmall.in

Barun Chatterjee
EtailKraft Labs
Digital Partners

www.etailkraft.com

Abhishek Gupta
Inkprint Print Solutions 

Print Partners

www.inkprint.in

Isha Choudhary
Photography &

Videography

www.sunsunyata.com 

Anand Mohan Tiwari
Social Sector Strategy 

& Implementation

www.onesmallsolution.in



PASSION
makes it all possible.

YOUR PASSION
to bring a 

sustainable change.

OUR PASSION
to design purposeful 

communication.

The world has already been through a lot. All this was unexpected and 
uncalled for. We did stumble in the beginning but gradually each one of 
us is paving our own path – not only to survive but to emerge victorious.

None of us could have done it alone. Recent times have made us realize 
that staying together is the greatest strength of humanity. No challenge 
is too big, no hurdle too high. The power of collective will overcome the 
toughest challenges.

In this new normal, brands that learn, evolve and lead by example will 
carve a niche for themselves.

Connect with your people…they are waiting to hear from you. 



there

is

NOTHING WRONG
with

if it is in 

THE RIGHT 
DIRECTION

Winston Churchill
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